
hanks to mobile apps, 
donating via text message 
and fundraising websites, 
charities are more accessible 

than ever. These new forms of 
giving, coupled with a steady 
economic recovery, are energizing 
philanthropy among Americans.

Giving to nonprofits in the United 
States rose 6.7 percent in 2012, 
an increase of about $23 billion 
over 2011, according to the Atlas 
of Giving, an organization that 
measures charitable giving in 
the U.S. Most charities, however, 
remain largely dependent on 
older Americans for monetary 
support, says Patrick Rooney, 
associate dean for academic 
affairs and research at Indiana 
University Lilly Family School of 
Philanthropy.

"No one's going to give you a 
$1 million donation over their 
phone's [mobile] app," Rooney 
says. "Charities have to appeal 
to the next generation through 
technology, but that has to be 
only one part of a comprehensive 
program so that they're not 
missing major donors. They 

need to still be having those 
one-on-one conversations that 
major donors expect."

Nonetheless, disaster relief 
organizations have tapped a broad 
market by enabling people to send 
a text message to make a nominal 
donation. Following Hurricane 
Sandy, Verizon customers could 
make a $10 donation by texting 
REDCROSS to a designated 
number. Those who wanted to 
give more could donate up to $50 
via text message. Rooney says 
such disaster relief efforts help 
more Americans make conscious 

decisions about how they're 
choosing to donate money.

However, Rooney says people 
are often unsure where to give 
their money. When considering 
an organization to support, 
prospective donors can use 
resources like GuideStar.org, 
which compiles information 
on every Internal Revenue 
Service-registered nonprofit 
organization,including 
information on the 
charity's mission, impact, 
programs and transparency. 
CharityNavigator.org, which 
evaluates more than 6,000 
charities nationwide, is also a 
good source for information.

Only donations to 501(c)(3)s – 
defined as American tax-exempt 
nonprofit organizations – can 
be used to qualify for a tax 
deduction. Check and cash 
contributions to charities are 
generally fully deductible up to 50 
percent of the donor's adjusted 
gross income.

Still, determining how much 
to donate can be tricky. Jason 
Franklin, an assistant professor 
of public service at New York 
University and executive director 
of Bolder Giving, a nonprofit 
focused on helping Americans 
give more effectively, encourages 
individuals to commit donating 
a percentage of their income 
to charity. "I tell people to pick 
a percentage, even if it's just 1 

percent," says Franklin, adding 
that he believes donors tend 
to give rounded contributions 
like $100 without considering 
how far the money will go. "The 
reason I think a percentage is 
a great place to start is that as 
your income increases, you build 
in the expectation to grow your 
giving at the same pace," he says.

To maximize your charitable 
giving, consider these innovative 
ways to donate:

Tab for a Cause. Attention 
multitaskers: Each time you open 
a tab in your Internet browser, 
you have an opportunity to raise 
money for charity. Install this 
extension (available for Google 
Chrome and Firefox users), and 
for each new tab you open, the 
nonprofit's sponsors will donate a 
fraction of a penny to charity. The 
website states what organizations 
it supports, including Water.org, 
a U.S.-based nonprofit that 
provides safe drinking water and 
sanitation to people in developing 
countries. (TabForACause.org)

Browse for a Cause. This 
Firefox plug-in offers an easy way 
to give to charity while shopping 
online. The organization's online 
retail partners, like Amazon, 
pay a percentage of profits 
through an affiliate program of 
sales partners. When you buy 
items using the plug-in, the 
organization donates about 3 to 
5 percent of the purchase price 

to the charity of your choice. 
(BrowseForACause.com)

GoodSearch. Similarly, this 
search engine (powered by 
Yahoo!) will donate about a 
penny per search to the charity 
or school of your choice. 
However, Daniel Borochoff, 
president of CharityWatch.org, 
an organization that evaluates 
charities in the U.S., says 
consumers shouldn't rest solely 
on a tool like GoodSearch. "A 
penny for a click is nice, but it 
shouldn't replace your regular 
annual contribution," he says. 
(GoodSearch.com)

GoodDining. Launched by 
the makers of GoodSearch, the 
website lets consumers earn 
money for charity by visiting 
more than 10,000 select 
restaurants, bars and clubs. The 
site requires users to register a 
GoodSearch account with their 
debit or credit card, and they 
must pay with the registered 
card when eating out to obtain 
the rewards. Anywhere from 2.5 
to 5 percent of your payment is 
deducted – with the specific rate 
determined by each restaurant 
individually – and users can 
bank an additional 1 percent by 
completing a survey following 
their visit. (GoodDining.com)

Socialvest. The online browser 
and iPhone app has partnered 
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Creative Ways to Give to Charity
Modern methods of donating include biking, texting and 
shopping online
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with hundreds of major retailers 
such as Macy's, Target and 
Gap, and enables shoppers to 
earn money for a U.S. nonprofit 
organization of their choice. 
Consumers can purchase 
items online or in-store. 
Brick-and-mortar shoppers 
can compare prices and find 
the biggest givebacks using the 
mobile app's barcode scanner. 
(Socialvest.us)

Shopkick. Used by most 
consumers as a rewards program 
for purchases, this app can also 
be tapped for making donations 
to charity. Smartphone users can 
link their Visa or MasterCard and 
earn points – or, "kicks" – when 
they shop at participating stores. 
They'll earn kicks for walking 
into the store and can earn more 
by scanning barcodes on featured 
items and purchasing certain 
products. Instead of redeeming 
your rewards for vouchers or gift 
cards, there's an option to donate 
kicks to causes like feeding 
American families. (iPhone, 
Android)

Charity Miles. You can walk, 
run or bike to earn money for 
charity through this mobile app. 
The physical activity benefits 
both your stamina and choice of 
charity. Bikers earn 10 cents per 
mile, and walkers and runners 
earn 25 cents per mile, courtesy 
of corporate partners. (iPhone, 
Android)

Reaping emotional rewards. 
New giving methods can make 
donating to charity easier 
for young adults. However, 
Franklin of Bolder Giving says 
the experience is different 
than making a direct personal 
gift. "You don't have the same 
emotional connection," he 
says. "At the same time, I think 
it's great to support conscious 
consumerism. It's great to see 
people aligning their values with 
their spending."
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